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Delivering Supply Chain Success
to Leading Global Brands

Operating out of 19 global locations, we innovate and
implement technology-driven supply chains. We help our
customers pamper their end-users by ensuring that each order,
no matter how complex or challenging, is executed flawlessly
and delivered when and where it is needed.

Each day, from locations around the world, ALOM produces and
delivers hundreds of thousands of customer orders with flawless
accuracy and on-time performance.




FACTS AT A GLANCE

CORPORATE SOCIAL RESPONSBILITY

Founded: 1997 by Hannah Kain
Full company name: ALOM Technologies Corporation

ALOM stands for: Advanced Logistics Operations and
Manufacturing

Ownership: privately owned—registered as a woman-owned
business with WBENC, WOSB, and CPUC

Global locations: 19

Headquarters: Silicon Valley, Fremont, CA

North America locations: Fremont, CA, Indianapolis, IN
North America order fulfillment capacity: 20,000/hour
Assembly capacity per facility: up to 150,000 units/day

On list of largest certified U.S. woman-owned companies

ISO certifications: ISO 9001, ISO 13485, ISO 14001, ISO 14001

Additional certification: SOC 2 Type 2, Privacy Shield, FDA
registered

Industries served: automotive, energy, financial, medical,
public sector, retail, technology

3X capacity growth 2017-2020

Energy-efficient material experts: 2nd largest distributor of
LED light bulbs and fixtures in state of California

eCommerce pioneer since 1998

Sustainability and environmental stewardship - We maintain
the highest standards of sustainability internally and through our
suppliers to optimize procurement, recycling, source reduction,
freight and energy conservation. Our facilities are state-of-the-art
and we conduct regular sustainability policy reviews.

Supplier and workplace diversity - As a woman-owned
company, diversity and inclusion are pillars of our corporate
culture. Our diverse supplier program benefits customers through
service excellence and extending their diversity spend an average
of 20%. We monitor all suppliers to ensure their values, quality
and labor practices align with our own.

Community outreach - We are active in our communities and
take a leading role supporting beneficial social and community
causes. We provide mentoring, job training, staff food and toy
drives and material/fund donations to organizations including
Hope Services, Best Buddies, Abode Homeless Shelter, Tri-City
League of Volunteers, Second Harvest and Gleaners food banks.

Industry leadership - ALOM staff hold leadership positions in
organizations committed to the advancement of supply chain best
practices and innovation including the National Association of
Manufacturers (NAM) and the Council of Supply Chain
Management Professionals (CSCMP).
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PROTECTING OUR CUSTOMERS’ BRANDS

Consumer protection is at the heart of our customers’
reputations - Therefore, ALOM strictly adheres to world-class
standards in process and quality excellence. Quality and safety
are key to producing complex and intricate products such as
medical devices or electronic components.

High quality manufacturing and fulfillment - We maintain an
unwavering quality focus. We continually measure satisfaction
by capturing metrics internally and externally. We ship millions
of units for our customers without a single error, reaching Six
Sigma quality levels.

Six Sigma Quality Performance
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PLANNING INVENTORY PRODUCTION FULFILLMENT

Lower operational costs and improved productivity -
Through planning and technology, our goal is to drive down
costs by minimizing the expenditure of resources, and
controlling material/freight cost. Utilizing a built-to-order and
built-to-stock production approach, we adjust to market
demands quickly and efficiently.

ALOM customers work with a
dedicated Account Manager
who ensures supply chain
and marketing operations
programs perform flawlessly.
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ALOM HISTORY

ALOM was founded in June 1997 by Hannah Kain. Hannah’s vision
was to create an environmentally and socially conscious supply
chain partner offering flawless execution, technology leadership,
flexibility, and true customer focus.

“My personal mission is to build and
nurture a high-performance team that
takes pride in supporting our customers’
goals on a worldwide basis. We are

obsessed with quality! This philosophy
helped ALOM grow into one of the largest

women-owned companies in the U.S.”
Hannah Kain

President & CEO

From the start, ALOM excelled in software duplication, print,
assembly/production and fulfillment. As technology evolved and
supply chains extended around the world, ALOM invested in
advanced technology solutions to connect growing markets with a
wider range of services - all with the same unwavering focus on
quality and operational excellence. The result has been a
dynamic period of strategic growth.

Today, ALOM serves a prestigious list of brand conscious global
customers. To meet growing customer demand, in 2018-19,
ALOM tripled its North America production and fulfillment
capacity by expanding operations at its Fremont headquarters
and Indianapolis locations. Further support comes from ALOM’s
extensive network of highly-qualified supplier partners.

ALOM operates one of the
world’s largest digital
media duplication
facilities for SD cards, USB
flash drives and other
media, including software
downloads and
electronics configuration
and repair.

© 2022 - ALOM. All rights reserved.



AWARDS AND RECOGNITION

SuPPLYCHAINBRAIN
2020

2022

e 2022 Top 3PL by MultiChannel Merchant

e 2021 Gold Stevie — Mgmt. Team of The Year
e 2021 SDCE Top Supply Chain Projects

- 2021 Bay Area Top Work Places

e 2021 SDCE Green Award

Press and Media Contact Information

Paul Hendrycks - Director of Marketing Communications
Email: phendrycks@alom.com
Phone: +1.510.360.3628

Corporate Offices

Worldwide Headquarters
48105 Warm Springs Blvd., Fremont, CA 94539-7498, USA

Eastern U.S. Regional Location
3910 Waldemere Ave., Indianapolis, IN 46241-7214, USA

Asia Pacific Headquarters
Level 54, Hopewell Centre, 183 Queen’s Road East, Hong Kong

Europe Headquarters
Schiphol Boulevard 359 1118 BJ, Amsterdam Schiphol, The Netherlands

alom.com | +1.800.500.9991 | customerservice@alom.com
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